























































































































































































































































































































































































































































































































































































































































































































































































































































































































































	Proceedings of the Sawtooth Software Conference - 1992
	Foreword
	Contents
	Insights into Computer Interviewing
	Best Practices in Disk-By-Mail Surveys (Karlan J. Witt, Steve Bernstein)
	Appendix: Key Networking Terms 

	Improving Response Rates in Disk-By-Mail Surveys (Arthur Saltzman)
	Comment on Saltzman (Steve Bernstein)

	Call For Participation: A Database on the Effectiveness of Disk-Based Surveys (Arthur Saltzman, et al.)
	Survey Non-Response and Bias as a Function of Paper, Disk and Phone Formats (Elizabeth Smith, Ruth Behringer)
	Using Computer Interviewing to Develop Personalized Scales (Ira Goodman)
	Comment on Goodman (Robert V. Miller)


	Advances in Computer Interviewing
	Multi-Lingual, Multi-Cultural Interviewing (Catherine M. Coffey)
	Use of Pen-Based Computers in Automotive Product Research (Daniel F. MacRae)
	Ci3: Introduction and Evolution (Richard M. Johnson)

	Presenting Results

	Less is More: Two- and Three- Dimensional Graphics for Data Display (Leland Wilkinson)
	Effective Graphic Presentation of Market Research Findings (Gordon Crowe)

	Customer Satisfaction Research

	Alternative Applications of Preference Models to Customer Satisfaction Research (Carl T. Finkbeiner)
	Comment on Finkbeiner (William G. McLauchlan)


	Applications of Perceptual Mapping
	A Comparison of Results Obtained From Alternative Perceptual Mapping Techniques (Thomas L. Pilon)
	Comment On Pilon (Katie Klopfenstein)

	Linking Conjoint Analysis and Perceptual Mapping (Roger Gates, Mike Foytik)
	Comment on Gates And Foytik (Karlan J. Witt)


	Applications of Conjoint Analysis 
	Integrating Conjoint Results into Decision Making  (Louise Minor, et al.)
	Price-Sensitivity Measurement of Multi-Attribute Products (Dirk Huisman)
	Comment on Huisman (Jon Pinell)

	Conjoint Analysis in Japan (Shota Hattori)
	Comment on Hattori (Ray Poynter)


	Conjoint Analysis by Telephone

	A Comparison of Telephone Conjoint Analysis With Full Profile Conjoint Analyses and Adaptive Conjoint Analysis (Keith Chrzan, Douglas B. Grisaffe)
	Appendix A: Constructing TCA Experimental Designs
	Appendix B: Examples of CFP, TCA, RFP and Validation Question Types
	Appendix C: ACA Interview Control Parameters
	Appendix D: Examples of ACA Question Types
	Appendix E: Further Comparisons
	Comment on Chrzan And Grisaffe (Steven Struhl)

	Doing Conjoint Analysis on the Telephone (Roger Moore)
	Comment on Moore (Marshall G. Greenberg)


	Learning Effect in Conjoint Analysis 
	An Empirical Investigation of Learning Effects in Conjoint Research (Gordon Lewin, et al.)
	Comment On Lewin, Jeuland, And Struhl (Dick R. Wittink)

	Learning Effects in Preference Tasks: Choice-Based Verus Standard Conjoint (Joel Huber, et al.)
	Comment on Huber, Wittink, Miller And Johnson (Keith Chrzan)


	Validity

	The Predictive Validity of Derived Versus Stated Importance (William G. McLauchian)
	Comment on McLauchian (Joel Huber)


	Applications of Multivariate Techniques 
	Using Analysis of Residuals and Logarithmic Transformations to Improve Regression Modeling of Business Service Usage (Michael G. Mulhern, Douglas L. MacLachlan) 
	Comment on Mulhern and MacLachlan (Leland Wilkinson)

	Application of Factorial Similarity Measures in the Differentiation of Target Market Consumer Groups (Derek R. Allen)
	Comment on Allen (Michael G. Mulhern)


	Advanced Topics in Conjoint Analysis

	The Number of Levels Effect in Conjoint: Where Does it Come From, And Can it Be Eliminated? (Dick R. Wittink, et al.) 
	Within- and Across-Attribute Constraints in ACA and Full Profile Conjoint Analysis (Ivo A. van der Lans, et al.) 
	Comment on van der Lans, Wittink, Huber, and Vriens (Robert Zimmermann)


	Discrete Prediction Models 
	Cross-Task Comparison of Ratings-Based and Choice-Based Conjoint (Karen Oliphant, et al.)
	Applications of Logit Models in Market Research (Dan Steinberg)
	Comment On Steinberg (Carl Finkbeiner)


	Tree Structured Data Analysis: AID, CHAID, CART (Leland Wilkinson)
	Comment on Wilkinson (Thomas L. Pilon)


	Index of Volumes From Previous Conferences




